
The Lenzing Group stands for the ecologically responsible pro-
duction of specialty fibers made from wood as a renewable raw 
material. As an innovation leader, Lenzing is a partner of global 
textile and nonwoven manufacturers and drives many new tech-
nological developments. The Lenzing Group’s high-quality fibers 
form the basis for a variety of textile applications ranging from 
elegant clothing to versatile denims and high-performance sports 
clothing. Thanks to their consistently high quality, biodegradability  
and compostability, Lenzing fibers are also highly suitable for  
hygiene products and agricultural applications.

The Lenzing Group’s business model extends far beyond that 
of a traditional fiber producer. Together with its customers and 
partners, Lenzing develops innovative products along the value 
chain, adding value for consumers. The Lenzing Group strives for 
the efficient utilization and processing of all raw materials and 
offers solutions to help redirect the textile and nonwoven sector 
towards a closed loop economy. In order to slow the rate of global 
warming and accomplish the targets of the Paris Climate Agree-
ment and the EU Commission’s Green Deal, Lenzing has a clear 
vision: to realize a zero carbon future.

Overview of the Lenzing Group

1 �Since the beginning of the 2021 financial year, the Lenzing Group has reported its consolidated income statement by applying the cost of sales method. The previous pres-
entation applied the nature of expense method. The complete consolidated income statement is presented in the consolidated financial statements.

2 On the basis of the current proposal for the appropriation of profit, subject to the adoption of a resolution at the Annual General Meeting.

Selected indicators of the Lenzing Group1
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Selected indicators of the Lenzing Group 
 

Key earnings and profitability figures    
    

EUR mn 2021 2020 Change 
    
Revenue 2,194.6 1,632.6 34.4% 

EBITDA (earnings before interest, tax, depreciation and amortization) 362.9 192.31 88.7% 

EBITDA margin 16.5% 11.8%1   

EBIT (earnings before interest and tax) 200.6 33.91 492.5% 

EBIT margin 9.1% 2.1%1   

EBT (earnings before tax) 182.9 22.3 722.1% 

Net profit/loss for the year 127.7 (10.6) n/a 

Earnings per share in EUR 4.16 0.24 1,658.1% 

ROCE (return on capital employed) 5.4% (0.5) %1   

ROE (return on equity) 9.1% 1.3%   

ROI (return on investment) 4.2% 0.9%1   

        

Key cash flow figures    
    

EUR mn 2021 2020 Change 
    
Gross cash flow 372.0 126.8 193.3% 

Cash flow from operating activities 394.0 48.9 705.0% 

Free cash flow (445.5) (614.8) (27.5)% 

CAPEX 844.3 668.8 26.3% 

Liquid assets as at 31/12 1,124.1 1,081.1 4.0% 

Unused credit facilities as at 31/12 454.5 1,031.4 (55.9)% 

        

Key balance sheet figures    
    

EUR mn as at 31/12 2021 2020 Change 
    
Total assets 5,322.8 4,163.0 27.9% 

Adjusted equity 2,115.7 1,907.0 10.9% 

Adjusted equity ratio 39.7% 45.8%   

Net financial debt 977.0 471.4 107.3% 

Net financial debt / EBITDA 2.7 2.51 9.8% 

Net debt 1,079.3 575.0 87.7% 

Net gearing 46.2% 24.7%   

Trading working capital 387.4 383.8 0.9% 

Trading working capital to annualized group revenue 16.0% 21.9%   

        

Key stock market figures    
    

EUR 2021 2020 Change 
    
Market capitalization in mn as at 31/12 3,239.1 2,198.3 47.3% 

Share price as at 31/12 122.00 82.80 47.3% 

Dividend per share 4.352 0.00 n/a 

        

Employees    
    

  2021 2020 Change 
    
Number (headcount) as at 31/12 7,958 7,358 8.2% 

 
1) Reclassification of capitalized borrowing costs, net interest from defined benefit plans and commitment fees from EBIT/EBITDA to the financial result (see note 2 of the 
consolidated financial statements as at December 31, 2021). 
2) On the basis of proposed distribution of profits. 
 
The above financial indicators are derived primarily from the IFRS consolidated financial statements of the Lenzing Group. Additional details are provided in the section “Notes on 
the financial performance indicators of the Lenzing Group”, in the glossary to the Annual Report and in the consolidated financial statements of the Lenzing Group. Rounding 
differences can occur in the presentation of rounded amounts and percentage rates. 
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Linear to Circular

We cannot know for sure, but we can plan,  
act and measure the impact of everything we  
do with the future in mind. Being Champions  
of Circularity is about creating a better future 
through the choices we make in the present.  
At Lenzing, we do that by closely calibrating the 
balance of our needs with the ability of the Earth 
to meet those needs. 

People have always depended on the Earth for 
our resources – today the Earth depends on us. 
Our innovations in circularity and biodegradability 
come from a deep commitment to the planet and 
to the choices that will make future generations 
proud of us. We hope you will discover and share 
that commitment as you read the Lenzing Annual 
Report 2021.

When future generations look back at what we have done,  
what will make them most proud of us? 
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Read the Stories of 2021

Champions of  
Circularity

The online Annual Report 2021 of the Lenzing Group contains 

many exciting stories that tell the story of our journey from  

a linear to a circular economy. 
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January
•	 �Planning of Upper Austria’s largest ground-mounted photo-

voltaic plant started at the Lenzing site

February
•	 �Denim range expanded: Lenzing introduces groundbreaking 

Indigo Color technology

March
•	 �2020 results: Lenzing weathers the crisis year and remains 

strategically well on track

April
•	 �“Stand up for future generations”: Lenzing presents its 

Sustainability Report 2020
•	 Lenzing and TENCEL™ shine again at the Oscars
•	 �First carbon neutral VEOCEL™ lyocell fibers launched on the 

global nonwovens market

May
•	 �Milestone towards group-wide climate neutrality: EUR 200 mn 

investment in Asian locations
•	 Q1 results: Lenzing reports excellent start to the financial year
•	 �Next step on the path to climate neutral production: new air 

purification and sulfur reprocessing plant in operation at the 
Lenzing site

June
•	 ��Two world market leaders join forces in textile recycling: 

partnership agreement signed with Södra
•	 �Lenzing repeatedly recognized as a successful international 

player
•	 Fiber identification extended to TENCEL™ brand 

Highlights 2021

July
•	 �Lenzing elected to the board of the leading nonwovens 

association EDANA
•	 �Lenzing awarded platinum status for sustainability by 

EcoVadis
•	 �Investment in state-of-the-art wastewater treatment at 

Grimsby site
•	 �Development of new closed loop solutions: presentation of 

the first TENCEL™ branded lyocell fiber made from orange 
and wood pulp

August
•	 �H1 results: Lenzing records significant improvement in 

revenue and earnings

September
•	 �Carbon neutral TENCEL™ fibers enhanced by REFIBRA™ 

technology

October
•	 �Lenzing receives MSCI ESG “Sustainability Champion” 

award
•	 �Internationally renowned marine research institute confirms 

biodegradability of LENZING™ fibers
•	 Denim range expanded with matt TENCEL™ lyocell fibers

November
•	 �Q3 results: strong operating earnings despite significant cost 

increases
•	 �Cord Prinzhorn takes over as interim CEO following the 

resignation of Stefan Doboczky 
•	 �Lenzing Managing Board proposes dividend of EUR 4.35

December
•	 �CDP honors Lenzing as one of the most sustainable companies 

in the world

The largest investment program in the company's history is progressing according to plan 
– Commissioning of the world’s largest lyocell plant in Thailand from the end of 2021.
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Letter from the CEO

Dear Reader,

It is my great pleasure to welcome you. Introducing a report of this 
kind so soon in my tenure as Chief Executive Officer means that 
all the credit and recognition for the results outlined here goes to 
others, primarily to Lenzingers, as we like to call our employees. 
Credit is also due to our customers, shareholders, suppliers and 
partners, who are with this company on its journey towards a 
model of prosperity and growth that protects and enhances the 
natural world. As part of that journey, our reporting has made the 
transition from print to digital. I hope you will like the functionality 
this provides, as well as approve of its reduced environmental 
impact. I invite you to explore the links and features you will find 
here, and I hope you enjoy creating your own experience accord-
ing to your particular needs and interests.

My role at Lenzing has two aspects. I joined the Supervisory 
Board in May 2021, and took over as Chief Executive Officer on 
an interim basis in November. This allows me to combine detailed 
knowledge of the company with the clear eye of a new hire. I will 
continue to serve on the Supervisory Board once a permanent 
Chief Executive Officer is appointed, and whoever that person 
is, I am certain they will share the passion I have felt over many 
years for this industry, especially for its transformational potential 
in sustainability. With that in mind, allow me to express my thanks 
to my predecessor, Stefan Doboczky, for his service.

There is a human as well as an environmental meaning to sus-
tainability, and it is that sense of the word I wish to address first. 
In the context of the ongoing COVID-19 pandemic, which has 
caused so much loss and disruption, it is hard to express ade-
quately the admiration I feel for the way Lenzingers responded. In 
every location, in every function, in every team, the commitment 
and resilience shown by our people has been extraordinary. This 
is a business report so, naturally, you will read about strategic, 
financial and operational matters. But however impressive the 
numbers, however efficient the machines, however innovative 

the processes, it is the resilience and hard work of people –  
Lenzingers, and others – which results in our performance. 

And, as you will see from the stories and numbers presented in 
this report, that performance has been excellent. This is in no 
small measure due to the loyalty of our customers. They faced 
the same challenging context as we did in 2021, yet continued to 
work with us commercially, in many cases in increasing volumes, 
and often encouraged and supported our focus on the shift from 
a linear to a circular economic model. And, as reported last year, 
we remain strategically on track despite all the challenges of 
operating during a global pandemic. This is evident throughout 
our production, brand, technology, community and sustainability 
work. It’s especially evident in the progress made on our key pro-
jects in Brazil and Thailand. 

The construction of such large scale projects in the midst of 
COVID-19 called for an unparalleled approach towards planning, 
recruitment, training and safety management. The utmost care 
was taken not only to safeguard our employees and contractors, 
but also their families. This was no small task considering the Pra-
chinburi (Thailand) site will be the world’s largest lyocell plant of 
its kind once production begins. It’s also the first project of this 
scale that we’ve delivered outside Austria. Moreover, the plant in 
Brazil is our largest ever investment in the provision of sustainable 
raw materials for wood-based (cellulosic) fiber production. Both 
projects have run on time to budget, and both will be operational 
early 2022, which is an accomplishment we do not take lightly. 
Despite the challenges that our people faced on site in Brazil and 
Thailand, they delivered on our strategic vision and promise. 

We continue to benefit from a steadily growing fiber market as 
people along the entire value chain seek, and adopt, more sustain-
able solutions. The renewable origin of our products and our ded-
ication to sustainable innovation make us the ‘go-to’ manufacturer 
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for growing numbers of customers and partners. We are very 
proud of the steady stream of accolades we receive for our envi-
ronmental credentials. In 2021, these included Platinum status for 
CSR from EcoVadis; a Sustainability Champion AA rating on the 
MSCI ESG listing; and a Triple A listing from global environmental 
non-profit CDP, for leadership in climate change, water security 
and forests. We are one of just 14 companies world-wide to be 
awarded a Triple A listing by CDP, but that is not something to cel-
ebrate. We want – and expect – many more companies to join us. 

These, and other awards, show that Lenzing is a company com-
pletely committed to the reduction of our environmental foot-
print. Our goal of becoming climate-neutral by 2050 requires 
investment, intelligence and ingenuity, qualities that are woven 
into the headline events of our 2021 story. For example, our EUR 
200 mn investment in Asia which, among other things, includes 
our Nanjing site that will rely on natural gas rather than coal as a 
power source. It also puts our Purwakarta facility in Indonesia at 
the leading edge of reducing CO2 emissions through the use of 
biogenic fuel. We introduced the first carbon neutral lyocell fiber 
for the nonwovens industry, with VEOCEL™ lyocell fibers certified 
as having a net-zero carbon footprint under the CarbonNeutral 
Protocol. 

We invested more than EUR 23 mn in a state-of-the-art waste-
water treatment plant at our site in Grimsby, United Kingdom. We 
expanded fiber identification technology to TENCEL™ branded 
fibers as part of an ongoing campaign for greater supply chain 
transparency. At our Lenzing, Austria site, planning started on Up-
per Austria’s largest ground-mounted photovoltaic plant, which 
will generate nearly 5,500 megawatt hours per year. We also built 
a new air purification and sulfur recovery plant – the result of EUR 
40 mn invested since 2019 – which takes us another step closer 
to meeting our climate targets.

2021 saw the development of exciting new partnerships. For 
instance, we teamed up with world-class pulp producer Södra 
to develop more ways of giving waste a new life. Like us, Södra 
are champions of post-consumer textile recycling, and we are 
working together to drive change at every stage of the textile 
value chain. We also began a collaboration with Orange Fiber, an 
Italian company which has patented the pulp production process 
for citrus by-products. This allows us to upcycle waste materials in 
our products, such as creating the first TENCEL™ branded lyocell 
fiber made of orange pulp and wood sources. Our innovation in 
sustainability is visible at the end of the product lifecycle, as well 
as the start. An investigation by scientists at the Scripps Institution 
of Oceanography in California has provided further evidence of 
the biodegradability of our fibers. The study showed that clothing 
made from wood-based fibers biodegraded in sea water within 21 
days, compared to clothing from synthetic fibers which showed 
no biodegradation after more than 210 days. 

These and other partnerships Lenzing is building are generating 
value for the planet while, at the same time, making a positive 
impact on our commercial results. I am convinced there is a great 
future to be built on sustainability and the circular economy model 
for Lenzing as a business. This matters first and foremost because 
of the contribution it makes to the quality of the natural environ-
ment, on which all life depends, as well as the growth and pros-
perity it offers shareholders, employees and customers. There is 

so much more I could mention here from the pages of Lenzing’s 
2021 calendar, and from our plans for 2022 and beyond. However, 
now it’s time to hand over to you. 

Which links will you follow first? Which stories resonate most 
strongly with you? How can Lenzing’s extraordinary achieve-
ments and even greater ambitions support yours? This is for you 
to determine. We look forward to hearing about the results of 
your efforts because, in the understandably terse terms of those 
protesting the degradation of our shared global environment, no 
nature equals no future. Everything we do, therefore, as we go 
about running this successful and growing business, is designed 
to ensure that the future not only exists, but also provides for 
future generations the kind of existence we want for ourselves.

Thank you for reading. Stay safe and well, and be sure to visit our 
main site at Lenzing.com to find out more about us and what we do.

Yours sincerely,

Cord Prinzhorn

8	 Annual Report 2021 Lenzing Group

http://www.lenzing.com


Report of the  
Supervisory Board

Dear shareholders, 

To the 78th Annual General Meeting

The COVID-19 pandemic has kept us on our toes for the second 
year now, and to date Lenzing has performed very well in this 
extraordinary situation. Whereas this supposedly small virus 
has made us aware of our great vulnerability, it has also brought 
us closer together again as a community. As a consequence, 
we were able to work together, join our forces and achieve 
our common goals. In the past year, the company again did 
everything within its power to protect the lives and health of 
our employees. We regret all the more the losses among our 
workforce and among our project partners, and at this point we 
too grieve with their bereaved families. 

The year 2021 was a very eventful year for Lenzing Aktienge-
sellschaft, with some ups and downs. We made good prepa-
rations for a further pandemic crisis year by issuing a hybrid 
bond at the end of last year, and secured our major projects in 
Thailand and Brazil, despite all adversities, thereby underpinning 
Lenzing’s long-term orientation. We have made great progress 
with both of these projects and look forward with confidence 
to their successful commissioning. Following the historically low 
price level in the previous year, viscose prices already recovered 
significantly in the first quarter of 2021. A surge in demand in 
global fiber markets favored the situation, and helped Lenzing 
to recover earlier than expected and despite the still tangible 
effects of the pandemic. Unfortunately, the market recovery 
was accompanied by a highly strained global logistics situation, 
so that not only extreme supply bottlenecks but also drastic 
cost increases challenged the entire textile value chain. The 
significant cost increases for energy and energy-intensive raw 
materials that began in the middle of the year then added to the 
burden. The consistent focus on the efficiency enhancement 
and cost reduction programs that we already initiated in 2020 
prevented cuts in supply capability, competitiveness and 
ultimately also profitability. 

Lenzing achieved a major success in the context of its long-term 
sustainability strategy. Lenzing was one of only 14 companies 
worldwide to achieve a “Triple A” rating from the non-profit 
environmental organization CDP. This award makes us all proud 
and confirms the company’s strategic orientation of positioning 
resource conservation, the circular economy and innovation 
as the most important cornerstones of our targeted carbon 
neutrality. 

In addition to supporting the Managing Board members in 
these diverse issues, a major task of the Supervisory Board was 
also to oversee the major strategic projects in Thailand and 
Brazil. COVID-19 hit these countries particularly hard during the 
past 2021 year. Our choice of partners and excellent project 
management, as well as our selection of executives, specialists 
and contractors, have proven particularly successful, so that 
these major projects have been implemented very successfully 
to date, despite the difficult pandemic situation. Both projects 
remain on budget and on schedule and represent the two 
cornerstones of “backward integration” and “product portfolio 
specialization” in our sCore TEN strategy. 

A further high priority for the Supervisory Board was the 
complete clarification of the Hygiene Austria case. The excellent 
collaboration between the Managing Board and the Supervisory 
Board as well as the involvement of external experts led to a 
rapid forensic and legal review, whose consequences included 
the divestment of this business activity. 

The Supervisory Board fulfilled the monitoring obligations de-
fined by law, the articles of association and the rules of proce-
dure in connection with these varied activities. It was involved in 
fundamental decisions on a timely basis and provided profes-
sional advice for the Managing Board. The Managing Board, 
in turn, submitted regular detailed reports to the Supervisory 
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Board on the financial position and performance of Lenzing AG 
and the Lenzing Group. In addition, the Managing Board also 
reported to the Chairman of the Supervisory Board outside the 
context of scheduled meetings concerning business performance,  
the company’s position and major transactions. Individual issues  
were handled in depth by the committees established by the 
Supervisory Board, which then reported to the plenary Super-
visory Board on their activities. Against the backdrop of the 
effects of COVID-19, the majority of the meetings were held 
virtually via video conference in the 2021 financial year.

Supervisory Board meetings 

The Supervisory Board of Lenzing AG met eight times during 
the reporting year. At these meetings, the Managing Board 
reported on business performance as well as major transactions 
and measures. The Managing Board’s work was also monitored, 
and the Supervisory Board offered its professional advice on 
major strategic issues. In view of the impact of the ongoing 
difficult logistics situation due to the effect of COVID-19 along 
the entire value chain, communication with the Managing Board 
was further intensified and steps to mitigate the COVID-19 
risks for the business of Lenzing AG were continuously taken in 
close coordination with the Managing Board and evaluated on 
an ongoing basis. Meetings concentrated, above all, on the fol-
lowing topics: business and pricing trends, the Lenzing Group’s 
further strategic development including an update of the sCore 
TEN strategy and its targets, the sustainability strategy and ESG 
topics, focus areas of research and development, digitalization, 
staff-related issues, financing measures as well as the discussion 
and approval of the budget for the 2022 financial year. A further 
focus was on the discussion on the complete clarification of the 
Hygiene Austria case, which was handled in cooperation with 
external experts. 

In order to give the necessary emphasis to Lenzing’s sustain-
ability efforts, the Supervisory Board approved an adjusted 
remuneration policy, which was then approved by the Annual 
General Meeting. Now ESG KPIs can also be included in the 
evaluation of the Managing Board members’ long-term, perfor-
mance-based performance bonuses. The Supervisory Board 
also addressed the efficiency of its own working procedures, 
and discussed and initiated measures. 

At the Annual General Meeting on April 14, 2021, Dr. Markus 
Fürst and Cord Prinzhorn, MBA, were newly elected to the 
Supervisory Board. Dipl.-BW Peter Edelmann and Dr. Stefan 
Fida were re-elected to the Supervisory Board. Dr. Veit Sorger 
stepped down from the Supervisory Board as of April 14, 2021. 
We would like thank Dr. Veit Sorger for more than 17 years of 
trusting and constructive guidance and direction, and wish him 
all the best for his future path in life.

Dr. Stefan Doboczky stepped down as CEO of Lenzing AG at his  
own request and by mutual agreement as of September 2021. 
We would like to thank Dr. Stefan Doboczky for his extraordinary 
work for Lenzing over the past seven years. Stefan Doboczky has 
made a special contribution to the transformation of Lenzing into 
a global specialty fiber and sustainability company. The Supervisory 
Board will present a successor solution very soon. 

Committee meetings

The Remuneration Committee established by the Supervisory 
Board met twelve times during the reporting year and dealt pri-
marily with the evaluation of performance and definition of goals 
for the Managing Board members as well as general remuner-
ation topics relating to the Managing Board. Moreover, the Re-
muneration Committee worked on developing the remuneration 
policy of Lenzing AG. The Nomination Committee convened 
for five meetings in the reporting year. These meetings focused 
on personnel development measures and succession planning 
issues, the appointment of Cord Prinzhorn, MBA, as interim 
CEO and, in particular, his long-term succession. The committee 
discussed election proposals to the Supervisory Board and 
presented corresponding proposals for resolution. The Strategy 
Committee did not hold any meetings in the reporting year. 
Instead, strategy-relevant topics were discussed at two ex-
traordinary meetings of the plenary Supervisory Board. At these 
meetings, discussions with the Managing Board and voting 
covered the further development of the sCore TEN corporate 
strategy, the sustainability strategy and an update of the derived 
strategic approach and investments. In addition, updates on 
individual product strategies, the quality strategy as well as 
continuous programs to enhance efficiency and reduce costs 
were discussed with the Managing Board. The Audit Committee 
convened for four meetings in the reporting year. Some of these 
meetings were also attended by representatives of the auditors 
who reported on their auditing activities and coordinated them 
with the Audit Committee. Specific accounting topics were 
also discussed in the presence of the auditor. In addition to 
reviewing and preparing the separate and consolidated financial 
statements, the committee also addressed the additional tasks 
in accordance with Section 92 Para. 4a of the Austrian Stock 
Corporation Act, focusing particularly on critically examining 
and monitoring the functioning and effectiveness of the internal 
control, audit and risk management systems. The results were 
subsequently discussed with the full Supervisory Board.

As part of the Supervisory Board’s work, the Hygiene Austria 
Committee was convened in the reporting year to fully clarify 
this matter. A total of ten meetings were held in the year under 
review. In addition, external teams of experts from various 
specialist areas, such as forensics, corporate law, criminal law, 
and labor and capital market law, were brought in to ensure a 
complete investigation and the implementation of the necessary 
measures derived from the findings. All results were reported 
by the committee to the Supervisory Board and discussed in 
detail. The Committee for Large CapEx Projects established 
by the Supervisory Board met five times in the reporting year 
and dealt with the ongoing support, consulting and control of 
the two large projects for construction of a lyocell fiber plant in 
Thailand and the construction of a dissolving wood pulp plant in 
Brazil. Project governance and risk management of the projects, 
as well as mitigation of COVID-19 impacts, were the primary 
focus here. 

Additional information on the composition and working proce-
dures of the Supervisory Board and its remuneration is provided 
in the Corporate Governance Report and the remuneration 
report of Lenzing AG.
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Audit of the separate annual financial 
statements and management report 
as well as the consolidated financial 
statements and Group management 
report 

The separate annual financial statements of Lenzing AG, 
together with the management report, and the consolidated 
financial statements of the Lenzing Group, together with 
the Group management report, including the non-financial 
statement in accordance with Section 245a of the Austrian 
Commercial Code as of December 31, 2021, were audited by 
KPMG Austria GmbH Wirtschaftsprüfungs- und Steuerber-
atungsgesellschaft, Linz, and awarded an unqualified opinion. 
The Corporate Governance Report was evaluated by PwC 
Oberösterreich Wirtschaftsprüfung und Steuerberatung GmbH, 
Linz. It was found that the declaration of compliance with the 
Corporate Governance Code issued by Lenzing AG (January 
2021) corresponds to the actual circumstances. The Supervisory 
Board’s Audit Committee reviewed the separate annual financial 
statements and the consolidated financial statements as well 
as the separate management report and Group management 
report, the Managing Board’s recommendation for the appli-
cation of unappropriated profit and the Corporate Governance 
Report. The results of this review were subsequently discussed 
with the auditor in detail. The Audit Committee concurred 
with the results of the auditor’s report based on its review, and 
reported to the Supervisory Board on this matter as required. 
The committee also recommended that the Supervisory Board 
submit a proposal to the Annual General Meeting to appoint 
KPMG Austria GmbH Wirtschaftsprüfungs- und Steuerber-
atungsgesellschaft as the auditor for the 2022 financial year. The 
Supervisory Board formally approved the management report 
and Corporate Governance Report after its review, and adopted 
the separate annual financial statements for 2021 in accordance 
with Section 96 Para. 4 of the Austrian Stock Corporation Act. 
Furthermore, the Supervisory Board declared its approval of the 
consolidated financial statements and the Group management 
report in accordance with Sections 244 and 245a of the Austri-
an Commercial Code. In accordance with Section 96 Para. 1 and 
2 of the Austrian Stock Corporation Act, the Supervisory Board 
reported that a separate non-financial report (Sustainability 
Report) had been prepared and audited. The Supervisory Board 
concurs with the Managing Board’s proposal for the application 
of unappropriated profit. The Supervisory Board concurs with 
the recommendation by the Audit Committee and will conse-
quently submit a proposal to the 78th Annual General Meeting 
for the appointment of KPMG Austria GmbH Wirtschaftsprü-
fungs- und Steuerberatungsgesellschaft as the auditor of the 
annual financial statements for the 2022 financial year. The 
Supervisory Board was not informed of any conflicts of interest 
on the part of Managing Board or Supervisory Board members 
during the reporting year that would require disclosure to the 
Annual General Meeting.

The Supervisory Board would like to extend its thanks and 
acknowledgement to the Managing Board and all employees 
of Lenzing AG for their outstanding commitment. Thanks to 
their personal dedication, Lenzing AG was able to handle the 
particular challenges posed by COVID-19 and to continue 

implementing the sCore TEN strategy with undiminished 
strength. We also wish to extend our special thanks to the 
customers, shareholders, suppliers and business partners of 
Lenzing for their trust and solidarity. 

Thank you!

Vienna, March 9, 2022

Peter Edelmann,  
Chairman of the Supervisory Board
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Lenzing Group locations
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The Lenzing Group strategy

The sCore TEN corporate strategy, which the Lenzing Group has consistently 
implemented since 2015, outlines the direction the company aims to take together 
with its employees, suppliers, customers, partners and investors. 

Corporate strategy sCore TEN with target year 2024

Goals

EBITDA EUR 800 mn

ROCE 10 %1

Net Debt/EBITDA <2,5 x2

Specialties share >75 % of fiber sales

Dissolving wood pulp  
backward integration >75 %

Decarbonisation 40 % specific CO2 reduction per 
ton of product

The concept of sCore TEN is based on striving for innovation 
and above-average business success (SCORE), the strong core 
business with wood-based cellulosic fibers from sustainable pro-
duction as the driver of development (CORE), and the focus on 
growth based on specialty fibers, above all TENCEL™ branded 
lyocell fibers (TEN). The heart in the logo represents the corporate 
values and culture, which were developed as part of the strategy 
process, and stands for Lenzing as a reliable partner.

Lenzing regularly reviews whether its corporate strategy is up-to-
date, taking into account internal and external developments. In 
several areas, the market environment is significantly more chal-
lenging than just a few years ago. However, successful growth 
and development over recent years, including in a very difficult 
market climate at times, gave further reassurance to Lenzing 
that its strategic orientation is appropriate. Today, the company 
is substantially more resilient than just a few years ago, which is 
above all due to its specialty strategy and its strong brands based 
on innovation and sustainability.

Lenzing continues to anticipate strong growth in the fibers busi-
ness. The main growth drivers include steady population growth 
and rising prosperity in emerging markets. Per capita fiber con-
sumption will continue to expand significantly. After a period 
of stagnation from 2019 to 2021, Lenzing expects demand for 
wood-based cellulosic fibers to increase by 5 to 7 percent per 
year through to 2025 – in other words, around twice as fast as 
the global fiber market. 

Most of the operational and economic goals of the sCore TEN 
strategy defined in 2015 have been set for 2020, and most of 
them have been achieved ahead of time. Consequently, the goals 
were revised in 2019 and are now scheduled to be met by 2024. 
The strategic cornerstones have remained largely unchanged 
since 2015: pulp lies at the core of the strategy. It is extracted 
from the renewable raw material wood. The dissolving wood pulp 
produced in the Lenzing Group’s biorefineries is processed into 
cellulosic fibers. Lenzing produces a large part of the required 
pulp itself. Lenzing aims to achieve a share of more than 75 per-
cent by 2024 in order to hedge even better against future price 
fluctuations. The focus is on completing the key project in Brazil 
on schedule in order to achieve this strategic goal.

Quality and sustainability will remain the foundation of success 
and profitability in the future. Lenzing will consequently continue 
to invest in the development of its biorefineries, in strengthening 
its closed loop model, and in providing full transparency along the 
value chain. The implementation of the climate target endorsed 
by the Science Based Targets Initiative represents a new focus 

of the sCore TEN strategy. Lenzing will substantially reduce its 
carbon dioxide emissions over the coming years. The target is to 
be climate-neutral by 2050. In line with its strategic commitment 
for 2024, Lenzing is endeavoring to reduce emissions per tonne of 
product by more than 40 percent compared with 2017.

Lenzing will continue to expand its partnerships and collabora-
tions with companies along the value chain and further enhance 
its proximity to its customers in order to strengthen its quality po-
sition on the market. Moreover, Lenzing will continue to work hard 
to increase the visibility of its brands and support customers and 
consumers in their purchasing decisions by creating a better un-
derstanding of products and their impact on the environment and 
society. A strong focus will also remain on brand management.

Specialty fibers are Lenzing’s great strength. Lenzing operates 
globally today and, with its aspiration to innovation leadership, is 
the best partner when it comes to high-quality specialty fibers. 
Lenzing aims for further organic growth in this area in order to be 
even more resilient to volatile markets in the future. The current 
focus is on the start-up of the new, state-of-the-art lyocell plant 
in Thailand and the implementation of the investment projects at 
the existing sites in China and Indonesia. Specialty fibers’ share of 
fiber revenue is thereby expected to rise to more than 75 percent 
by 2024.

The recent year’s positive trend, which includes a solid balance 
sheet policy, helps Lenzing to successfully implement its key pro-
jects, including in a difficult market environment. However, the 
company’s relatively strong position does not allow any scope 
for complacency. Lenzing will consequently continue to focus on 
stringent cost discipline in the years to come.

1 To be adjusted for plants under construction 
2 To be adjusted for JV guarantees
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In order to reflect the company’s priorities even better in its strategy, 
particularly with regard to its decarbonization goals, Lenzing also 
further developed its mission and vision in 2020.

Strengthen the core

The increase in Lenzing’s self-supply with pulp to 75 percent by 
2024 will be secured by backwards integration – by increasing 
the Group’s own pulp production volume and/or by expanding 
strategic partnerships. Lenzing will also continue to focus on its 
core business: the sustainable production of high-quality wood-
based cellulosic fibers.

Customer intimacy

Around two thirds of Lenzing’s customers are based in Asia. For 
this reason, the company is increasingly offering consultancy 
services, product development and customer support where its 
customers and partners in the value chain require them most, 
which is locally. Lenzing has also shifted management decisions 
to these regions. These steps will bring the company not only 
closer to its customers, but also closer to their success.

Overview of the sCore TEN strategy and its five strategic directions

Specialization

Lenzing plans to generate more than 75 percent of its fiber rev-
enue with environmentally compatible specialty fibers such as 
lyocell and modal fibers by 2024. As a consequence, Lenzing will 
distinguish itself to an even greater extent from its competitors 
and will be less susceptible to cyclical fluctuations.

Forward solutions

Lenzing is continuing to expand its research and development 
activities and is investing primarily in sustainable technology as 
well as in selected areas of the value chain. In line with the sCore 
TEN corporate strategy, the focus is consequently on growth 
that is based on sustainable innovations. At present, the Eco Fila-
ment Technology for the production of TENCEL™ Luxe branded 
filaments and the LENZING™ Web Technology definitely rank 
among the most exciting projects in the global market.

New business areas

Lenzing harnesses its core expertise in order to develop new and 
attractive business areas over the medium to long term. 
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Lenzing is a sustainable 
solutions company that 
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The climate crisis is one of the world’s most urgent challenges and requires 
global solutions. Its impact can be felt all over the world and affects people, 
nature and business. The EU Commission intends to confront this challenge 
with a “Green Deal” for Europe. This comprises an ambitious package of 
measures that aim to make Europe the first climate-neutral continent by 
2050. As one of the sustainability pioneers in its sector, the Lenzing Group 
is making a significant contribution to achieving this goal. 

We follow three strategic principles within the context of our 
“Naturally positive” sustainability strategy: driving systemic 
change, the circular economy, and greening the value chain. The 
focus is on those sustainability areas where Lenzing can have the 
greatest impact in creating a more sustainable world. 

In order to review which topics are material from the perspective 
of the stakeholders of the Lenzing Group, the materiality analysis 
was revised in 2021. In a multi-stage process, the following topics 
were defined as essential together with stakeholders:

 

•	 Circular economy & resources
•	 Climate & energy
•	 Responsible wood procurement
•	 Biodiversity & ecosystems
•	 Sustainable innovations & products
•	 Health & safety
•	 Human rights & fair labor practices
•	 Business ethics
•	 Digitalization & cyber security 

Lenzing has set a total of 18 ambitious, Group-wide sustainability 
targets for the most important challenges in each of its strategic 
focus areas. In order to enhance transparency, the correspond-
ing implementation measures are described in the Sustainability 
Report. The goals set also relate to the United Nation Sustainable 
Development Goals (SDGs). 

Read more about the goals and implementa-
tion of the “Naturally positive” sustainability 
strategy in the Lenzing Group Sustainability 
Report, which is available online at this link:

Sustainability Report 2021
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With its focus on specialty fibers and with a view to the needs of customers and 
partners, Lenzing is very well positioned on the textile and nonwoven markets. 
“Maintaining our sustainable technological leadership, while at the same time 
emphasizing partnerships and openness towards our stakeholders, plus a stronger 
focus on the connection between our fibers and the people for whose benefit we 
develop them.” This is the message behind the brands which have been visible 
on the market since 2018 and which were connected even more strongly with the 
underlying brand promise – “We look beyond fiber to the life it unlocks” – in the 
reporting period.

Lenzing Group fibers are “innovative by nature” in two ways. 
Wood-based cellulosic fibers are a natural product that Lenzing 
has used for more than 80 years in innovative solutions for the 
production of textiles and nonwovens. The benefits of Lenzing’s 
cellulosic fibers are easy to see, touch and feel: soft and smooth, 
breathable, absorbent, gentle on the skin. All of this is reflected 
by the slogan “Innovative by nature.” 

The brands and their promise

The brand promise of the Lenzing Group (“We look beyond fiber 
to the life it unlocks”) requires a positioning based on strength 
and clarity. The historically grown approach to presenting brands, 
products and offers has outlived its time. The focus of the Len-
zing brand architecture is on a simple, clear presentation featuring 
plausible brand promises targeted at customers’ immediate needs. 
The Lenzing Group’s brand world tells a uniform, consistent and 
globally communicated story which, for customers, conveys a 
visible and perceptible message of the sCore TEN strategy. The 
focus on specialization, while at the same time strengthening Len-
zing’s core competency, requires that the registered trademarks 
be promoted with conviction, and vouched for worldwide.

The architecture for the product brands is based on a simple 
system. With TENCEL™ and VEOCEL™, consumers find clearly 
distinct product brands for the applications of specialty fibers 
in textiles and nonwovens. The master brand overarches these 
product brands. Below this top level, the previous product spec-
ifications for B2B customers are logically structured by category, 
such as technology, product type and process.

TENCEL™ – the flagship brand  
for textiles
TENCEL™ is the Lenzing Group’s flagship brand for textiles and 
stands for a variety of specialized applications. All specialty 
products in the textile segment (e.g. TENCEL™ Active, Denim, 

Footwear, Home, Intimate, Luxe) are marketed under the TEN-
CEL™ brand. Specifications (such as modal) remain visible for 
B2B customers. TENCEL™ stands for the characteristics of these 
lyocell fibers that are most important to end customers: soft to 
the skin, smooth to the touch, high breathability and fashionable 
draping properties.

VEOCEL™ – the brand for nonwovens

VEOCEL™ is the brand of choice for all producers that follow a 
natural approach to care and cleaning products. The focus here 
is also on consumers who choose VEOCEL™ as a product for 
everyday use. Consumers find quality and security in cleanliness 
and care with VEOCEL™ Beauty, Body, Intimate and Surface. For 
the value chain in the nonwoven segment, this creates a variety 
of new possibilities for differentiation.

LENZING™ – the brand for  
B2B applications
Lenzing fibers are also ideally suited for technical applications 
such as tea bags, coffee pads and filter fibers, or as substitutes 
for synthetic fibers in agriculture. For these B2B applications, 
which are not important for end consumers, fibers are marketed 
under the LENZING™ brand. Specialty fibers that offer protection 
from heat are marketed under the LENZING™ for Protective Wear 
brand. The LENZING™ FR fibers used for this purpose provide 
protection from the following heat sources: fire, radiant heat, 
electric arcs, liquid metals and flammable liquids.

The Lenzing Group brand world
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A human, personal B2Me brand: Being closer to what life is all about,  
being well-known and attractive even on the consumer level and emerging 

stronger with regards to the competition.

TENCEL™ – the flagship 
brand for textiles

TENCEL™ is the Lenzing Group’s flag-
ship brand for textiles and stands for a 
variety of specialized applications. All 
specialty products in the textile seg-
ment (e.g. TENCEL™ Active, Denim, 
Footwear, Home, Intimate, Luxe) are 
marketed under the TENCEL™ brand. 
Specifications (such as modal) will still 
be visible for B2B customers. TENCEL™ 
stands for the characteristics of these 
lyo-cell fibers that are most important 
to end customers: soft to the skin, 
smooth to the touch, high breathability 

and fashionable draping properties.

VEOCEL™ – the brand for 
nonwovens

VEOCEL™ is the brand of choice for 
all producers who follow a natural ap-
proach for care and cleaning products. 
The focus here is also on the consumers 
who choose  VEOCEL™ as a product for 
everyday use. Consumers find quality 
and security in cleanliness and care with 
VEOCEL™ Beauty, Body, Intimate and 
Surface. For the value chain in the non-
woven segment, this creates a variety of 

new possibilities for differ-entiation.

LENZING™ – the brand for 
B2B applications

Lenzing fibers are also ideally suited 
for technical applications like tea bags, 
coffee pads and filter fibers or as substi-
tutes for synthetic fibers in agriculture. 
For these B2B applications, which are 
not important for end consumers, fib-
ers are marketed under the LENZING™ 
brand. Specialty fibers which offer pro-
tection from heat are marketed under 
the LENZING™ for Protective Wear  
brand. The LENZING™ FR fibers used 
for this purpose provide protection 
from the following heat sources: fire, 
radiant heat, electric arcs, liquid metals 

and flammable liquids.

18	 Annual Report 2021 Lenzing Group



Lenzing fibers are used primarily for clothing, home textiles and hygiene 
products. Biological degradability is inherent to Lenzing fibers. This feature 
closes the cycle, with nature returning to nature. Lenzing fibers combine 
the biological properties of natural fibers with the processing advantages 
of mechanically produced fibers. 

Innovations and new products

Lenzing sets standards in the area of wood-based cellulose fibers 
with its quality and innovative strength and drives new develop-
ments in this area worldwide.

The Lenzing product portfolio

Carbon neutral TENCEL™ and VEOCEL™ fibers
Lenzing launched new carbon-neutral lyocell and modal fibers 
under the TENCEL™ brand for use in the textile industry, and 
introduced the first carbon neutral lyocell fibers for nonwovens 
under the VEOCEL™ brand in 2021. These products are certified 
as CarbonNeutral® products under the CarbonNeutral Protocol, 
the world’s leading carbon neutrality framework.

The fibers contribute to lower carbon emissions throughout the 
supply chain. The four main levers include energy savings, the 
utilization of renewable energy, new technology innovations and 
supplier engagement. These are intended to help achieve Len-
zing’s long-term goal of reducing greenhouse gas emissions to 
zero.

LENZING™ ECOVERO™ viscose fibers and  
VEOCEL™ special fibers with Eco Care Technology
LENZING™ ECOVERO™ viscose fibers (for textiles) and VEOCEL™ 
specialty viscose fibers (for nonwovens) with Eco Care technology 
produce 50 percent less greenhouse gas emissions and water pollu-
tion than standard viscose.

TENCEL™ Modal with Eco Color Technology
Pigments are added to these fibers during production, helping to 
avoid conventional energy-intensive dyeing steps. A fabric made 
from this product has 60 percent fewer carbon emissions than 
conventionally dyed fabrics.

Read more about the sustainable innovations of the Lenzing 
Group in the chapter “Sustainable Innovations” of the Lenzing 
Group Sustainability Report 2021 online at this link:

Lenzing lyocell fibers

The Lenzing Group is a leading global producer of lyocell fibers. 
The origin of all Lenzing fibers is cellulose, a component of the 
renewable natural raw material wood. Fiber production itself is 
particularly environmentally compatible thanks to closed loop 
recycling. More than 99 percent of the solvent used is recovered 
and recycled, making the Lenzing Group’s lyocell fibers the fibers 
of the future. This closed loop production process was recognized 
by the European Union with its European Award for the Environ-
ment. Products made of Lenzing lyocell fibers are more absorbent 
than cotton, softer than silk and cooler than linen. They are de-
ployed in a wide range of applications that include sportswear, 
home textiles and mattresses as well as hygiene articles such as 
wet wipes and baby wipes. Lenzing lyocell fibers are marketed 
primarily under the TENCEL™ and VEOCEL™ brands.

Lenzing modal fibers

The Lenzing Group’s modal fibers are extracted from beech 
wood sourced in both Austria and its neighboring countries. Low 
fiber rigidity and modal cross-section make the fiber a natural 
softening agent. The softer the fiber, the finer the resultant tex-
tiles. Lenzing modal fibers can be blended with all types of fibers 
and processed using conventional machinery. Advantages such 
as mercerizability and uncomplicated processing make Lenzing 
modal fibers an all-round genius among cellulosic fibers. These 
fibers are marketed primarily under the TENCEL™ brand. 

Lenzing viscose fibers

Lenzing has been producing classic viscose fiber for more than 80 
years. Viscose fibers from the Lenzing Group are made from the 
renewable raw material wood. They absorb moisture well and are 
pleasant to wear. Lenzing viscose fibers are premium products on 
the global market and are used in clothing and hygiene articles. They 
are a preferred fiber brand for fashion clothing fabrics. In the hygiene 
sector, where purity and absorbency are ascribed top priority, they 
are utilized in products such as wipes, tampons and wound dressings.

Sustainability Report 2021
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Lenzing fibers with recycled content –  
REFIBRA™ or Eco Cycle Technology
In line with Lenzing’s circular economy vision “We give waste a 
new life – every day,” the current generation of innovative fibers 
produced on a large industrial scale utilizes cutting scraps from 
cotton production, used textiles and wood from sustainably man-
aged forests as raw materials. The cotton material is recycled 
into dissolving pulp that is blended (up to 30 percent) with wood-
based dissolving pulp to produce high-quality lyocell fibers for 
textile and nonwoven applications. This technology saves tonnes 
of cuttings from cotton production and used textiles from dis-
posal in landfills or incineration. They are manufactured with high 
resource efficiency. According to its own calculations, Lenzing 
fibers with recycled content require 95 percent less water for 
production than conventional cotton. For this reason, these fibers 
have a low environmental impact, such as in terms of land usage.

TENCEL™ Luxe Filament Yarn
Lyocell filaments under the TENCEL™ Luxe brand are set to 
become an important milestone for eco-couture fabrics in the 
premium luxury market. The closed loop manufacturing process 
for Lyocell fibers ensures minimal environmental impact thanks 
to low process water, energy and raw material consumption. 
TENCEL™ Luxe brand lyocell filaments are produced using Eco 
Filament technology, bypassing conventional spinning, which is 
energy-intensive and predominantly used in regions that depend 
mainly on fossil energy. For example, at sector level, spinning pro-
cesses are responsible for 28 percent of the total carbon dioxide 
emissions from the textile value chain (excluding the utilization 
phase).

LENZING™ Web Technology
The LENZING™ Web Technology is an innovative R&D technolo-
gy platform that enables the production of a wide range of novel 
sustainable nonwovens from the raw material wood. The patent-
ed nonwovens formation process, for which Lenzing holds more 
than 25 patent applications, starts with dissolving wood pulp and 
produces a nonwoven made of 100 percent Lyocell continuous 
fibers. This technology enables single-step fiber and nonwoven 
production and sets new standards in the cellulosic nonwovens 
area in terms of efficiency, the circular economy and environmen-
tal sustainability. The flexibility of this technology and its potential 
integration with other nonwoven technologies will enable the 
development of a wider range of new cellulosic materials and 
composite structures for high tech applications. 
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Many different applications exist for Lenzing fibers in sports 
activities: in quick-drying, breathable, odorless T-shirts, in fleece 
jackets, in trousers for climbing, running, walking and yoga as well 
as in corresponding sports shoes. 

In the bathroom, Lenzing fibers can be found in both hand and 
bath towels. These are soft and, at the same time, absorbent and 
easy-care. Hygienic and wet wipes for skin cleansing as well as 
baby diapers and tampons also contain Lenzing fibers. 

The many different household applications include wipes made 
of Lenzing fibers, and nets made of sustainable, biodegradable 
Lenzing fibers for fruits and vegetables.

These biodegradable fibers are also used in agriculture, such as for 
the cultivation of tomatoes. In addition to the fibers themselves, 
acetic acid and soda as byproducts of fiber production can also be 
found in food retailing and, as a consequence, by the consumer.

Applications for Lenzing fibers in the medical sector include hy-
giene and wound care. The fibers also form an essential compo-
nent in protective clothing guarding against heat and fire. 

When people go to bed at night, they can relax in pajamas and on 
mattresses made with Lenzing fibers. They also cover up with bed 
linens containing Lenzing products.

Lenzing fibers are found in many areas of life. In the future, Lenzing 
plans to intensify its efforts to inform consumers that they can also 
make a personal contribution to environmental protection and a 
more sustainable world through their daily shopping decisions.

Lenzing fiber applications

People can dress from head to toe in fibers made by the Lenzing Group. 
Whether in underwear, T-shirts or vests for everyday use or in more exquisite 
evening garments – Lenzing fibers are everywhere.

Lenzing fibers  
are present  
everywhere  
in our lives.”
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Publication of financial calendar 2022 (acc. to Prime market regulation)

Date

Financial results 2021 Thu., 10.03.2022

Record date “Annual General Meeting” Sat., 16.04.2022

78th Annual General Meeting Tue., 26.04.2022

Quotation Ex-Dividend Thu., 28.04.2022

Record Date “Dividends” Mon., 02.05.2022

Dividend distribution Tue., 03.05.2022

Results 1st quarter 2022 Wed., 04.05.2022

Half-year results 2022 Wed., 03.08.2022

Results 3rd quarter 2022 Thu., 03.11.2022

Financial calendar

This English translation of the financial statements was prepared for the company’s convenience only. It is a non-binding translation of the German financial statements. 
In the event of discrepancies between this English translation and the German original the latter shall prevail. This annual report also includes forward-looking statements 
based on current assumptions and estimates that are made to the best of its knowledge by Lenzing Group. Such forward-looking statements can be identified by the use of 
terms such as “should”, “could”, “will”, “estimate”, “expect”, “assume”, “predict”, “intend”, “believe” or similar items. The projections that are related to the future development  
of the Lenzing Group represent estimates that were made on the basis of the information available as at the date on which this annual report went to press. Actual results 
may differ from the forecast if the assumptions underlying the forecast fail to materialize or if risks arise at a level that was not anticipated. Calculation differences may arise 
when rounded amounts and percentages are summed. The annual report was prepared with great accuracy in order to ensure that the information provided herein is 
correct and complete. Rounding, typesetting and printing errors can nevertheless not be completely ruled out.

Notes
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Glossary

B Biobased
Biobased products are those that originate partially or 
completely from renewable resources. These products 
can be either biodegradable or non-biodegradable. 

Biodiversity 
This is the variability among living organisms from all 
sources including, among others, terrestrial, marine and 
other aquatic ecosystems and the ecological complexes 
of which they are part. This includes diversity within spe-
cies, between species and of ecosystems.

Biodegradable
The property of a substance or material to be degraded 
by microorganisms (bacteria, fungi, etc.) to water and 
carbon dioxide (CO2) and to be absorbed by the environ-
ment. Test methods specify a fixed time under defined 
conditions of temperature, oxygen and humidity, and a 
certain percentage of degradation.

Biorefinery products
Products from a biorefinery, from renewable raw ma-
terials.

Bioenergy
Bioenergy is energy derived from biomass. The term 
refers to various forms of energy, including heat and 
electricity. Also, the biomass that contains this energy 
can be referred to as bioenergy. The main sources of 
bioenergy are renewable resources.

Biorefinery
A biorefinery is a facility for sustainable processing of 
biomass into a spectrum of marketable biobased biore-
finery products and bioenergy.

Blockchain  
Blockchains are forgery-proof, distributed data struc-
tures in which transactions are recorded in the time 
sequence, traceable, unchangeable and without a 
central instance linked in a peer-to-peer network. The 
blockchain technology enables digital traceability of 
TENCEL™ branded fibers and the corresponding wood 
sources across each production and distribution step. 
The technology also allows consumers to verify the 
garment composition and the underlying textile supply 
chain. 

C Carbon footprint 
A carbon footprint is the sum of greenhouse gas 
emissions and greenhouse gas removals of a product 
system or an organization, expressed as a carbon dioxide 
equivalent.

Cellulose 
The raw material for pulp production. Cellulose is a 
component of all plants. The cellulose content of wood 
is about 40 percent.

Co-product
By-products recovered during fiber production.

D Decarbonization  
Decarbonization denotes the declining average carbon 
intensity (CO2 emission per unit of a product) over time. 
Products can be, for example, (primary) energy, gross 
domestic product, or any units produced by a company.

Dissolving wood pulp
A special kind of pulp with distinct characteristics which 
is used to manufacture viscose, modal and lyocell fibers 
and other cellulose-based products; this grade of pulp 
is characterized by a higher alpha cellulosic content and 
high purity.

E ESG – Environmental, social and governance standards
Environmental, social and governance (ESG) refers to the 
three central factors in measuring the sustainability and 
ethical impact of an investment in a company or business.

F FSC®

The Forest Stewardship Council® (FSC) is an international 
non-profit organization for wood certification. 

Furfural 
A clear yellowish liquid with a characteristic scent of 
almonds. During viscose fiber production, beech wood 
is cooked and furfural is released in a double distillation 
process.

G Greenhouse gas emissions
Emissions of gases which contribute to global warming by 
absorbing infrared radiation, thereby heating the atmos-
phere. The main contributors are carbon dioxide (CO2), 
methane (CH4), and nitrous oxide (N2O).

I Integration
All stages of fiber production are concentrated at one and 
the same site, from wood, the raw material, to pulp and 
fiber production.

L Lyocell fibers 
Lyocell fiber is the latest generation of wood-based cellu-
losic fibers. The generic fiber name is lyocell, the branded 
products from Lenzing are marketed as TENCEL™ and 
VEOCEL™ fibers.  

M Modal fibers
Modal is a viscose fiber refined under modified viscose 
production conditions and spinning conditions. It is 
characterized by a particular softness and is the preferred 
fiber for high-quality underwear and similar products. The 
fibers have improved use characteristics such as tenacity, 
dimensional stability, and so forth. Lenzing markets these 
fibers under TENCEL™ Modal.
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N Nonwovens
Nonwoven materials, fleece. Nonwovens made from Len-
zing fibers are used for sanitary, medical, and cosmetics 
applications.

P PEFC 
The Programme for the Endorsement of Forest Certi-
fication Schemes (PEFC) is an international non-profit 
organization for wood certification.

Pre-consumer 
Pre-consumer upcycling is the reclamation of waste 
materials that were created during the manufacturing pro-
cess prior to their delivery to a consumer (such as cotton 
scraps from garment making). 

Post-consumer 

A product made from post-consumer material is made 
from waste that has been used and disposed of by a con-
sumer (such as used clothing).

S Science-based targets 
Targets adopted by companies to reduce greenhouse gas 
emissions are considered “science-based” if they are in line 
with the level of decarbonization required to keep global 
temperature increase below 2 °C compared to pre-industri-
al temperatures, as described in the Assessment Report of 
the Intergovernmental Panel on Climate Change (IPCC).

sCore TEN
The name of the Lenzing Group’s corporate strategy 
stands for a steady focus on performance (scoring) and 
the strengthening of the core business (core) as well as for 
long-term growth with specialty fibers like TENCEL™ and 
VEOCEL™.

Stakeholders 
All internal and external persons or groups affected 
directly or indirectly by business activities currently or in 
the future. Standard fibers Standard LENZING™ fibers for 
textile applications (viscose, modal, lyocell) and standard 
LENZING™ fibers for nonwoven applications (viscose, 
lyocell) are fibers that are not designated as specialties.

Standard fibers 

LENZING™ standard fibers for textile applications (vis-
cose, modal and lyocell fibers) and LENZING™ standard 
fibers for nonwoven applications (viscose and lyocell 
fibers) are fibers that are not designated as specialties.

V Viscose fibers 
Regenerated cellulosic fibers produced from raw materi-
als of plant origin (e.g. wood) using the viscose process.

X Xylose 
Wood sugar, component of thick liquor and base material 
for xylitol (sweetener that inhibits tooth decay)

Financial glossary

A Adjusted equity
Equity including non-current and current government 
grants less the proportional share of deferred taxes on 
these government grants.

Adjusted equity ratio
Ratio of adjusted equity to total assets in percent.

C CAPEX
Capital expenditures; i.e. acquisition of intangible assets, 
property, plant and equipment and biological assets as 
per consolidated statement of cash flows.

Capital employed
Total assets minus the following: non-interest-bearing 
debt, cash and cash equivalents, current securities, 
investments accounted for using the equity method and 
financial assets.

E Earnings per share
The share of net profit/loss for the year attributable to the 
shareholders of Lenzing AG divided by the weighted average 
number of issued shares, calculated according to IFRS (IAS 
33 Earnings per Share); the precise derivation can be found 
under note 17 in the notes to the consolidated financial 
statements.

EBIT (earnings before interest and tax)
Earnings before interest and tax, or operating result; 
the precise derivation can be found in the consolidated 
income statement.

EBIT margin
EBIT as a percent of revenue; represents the return on sales 
(ROS).

EBITDA (earnings before interest, tax, depreciation 
and amortization)
Operating result before interest, tax, depreciation on 
property, plant and equipment and right-of-use assets and 
amortization of intangible assets and before income from 
the release of investment grants.

EBITDA margin
EBITDA as a percent of revenue.

EBT (earnings before tax)
Profit/loss for the year before income tax expense.  
The precise derivation can be found in the consolidated 
income statement.

Equity
The equity item aggregates the equity instruments as 
defined by IFRS. An equity instrument is any contract that 
evidences a residual interest in the assets of an entity af-
ter deducting all of its liabilities. This represents the funds 
provided to the entity by its owners.
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F Free cash flow
Cash flow from operating activities less cash flow from 
investing activities and net cash inflow from the sale and 
disposal of subsidiaries and other business areas plus 
acquisition of financial assets and investments accounted 
for using the equity method less proceeds from the sale/
repayment of financial assets. Free cash flow corresponds 
to the readily available cash flow.

G Gross cash flow
Gross cash flow equals cash flow from operating activities 
before change in working capital; the precise derivation 
can be found in the consolidated statement of cash flows.

I IAS
Abbreviation for International Accounting Standard(s), 
which are internationally recognized accounting rules.

IFRS
Abbreviation for International Financial Reporting Stand-
ard(s), which are internationally recognized accounting 
rules.

L Liquid assets
Cash and cash equivalents plus liquid securities and liquid 
bills of exchange.

Liquid funds
Cash and cash equivalents plus current securities.

M Market capitalization
Weighted average number of shares multiplied by the 
share price as at the reporting date.

N Net financial debt
Interest-bearing financial liabilities (= non-current and 
current financial liabilities) less liquid assets.

Net financial debt/EBITDA
Net financial debt as a percent of EBITDA.

Net gearing
Net financial debt as a percent of adjusted equity.

Net profit/loss for the year
Profit/loss after tax; net profit/loss. The precise derivation 
can be found in the consolidated income statement.

Non-interest-bearing debt
Trade payables plus the following: puttable non-con-
trolling interests, other liabilities, current tax liabilities, 
deferred tax liabilities and the proportional share of 
deferred taxes on government grants as well as provisions 
(excluding post-employment benefits).

NOPAT
Net operating profit after tax; operating result (EBIT) less 
the proportional share of current income tax expense.

P Post-employment benefits
Provisions for pensions and severance payments.

R ROCE (return on capital employed)
NOPAT as a percent of average capital employed (aver-
age from January 1 and December 31).

ROE (Return on equity)
EBT (earnings before tax) as a percent of average adjusted 
equity (average from January 1 and December 31).

ROI (Return on investment)
EBIT (earnings before tax) as a percent of average total 
assets (average from January 1 and December 31).

T Total assets
Total of non-current and current assets or the total of 
equity and non-current and current liabilities. The precise 
derivation can be found in the consolidated statement of 
financial position.

Trading working capital
Inventories plus trade receivables less trade payables.

Trading working capital to annualized group revenue
Trading working capital as a percent of the latest reported 
quarterly group revenue x 4.

W Working capital
Net current assets. Inventories plus trade receivables and 
other non-current and current assets less current provi-
sions, trade payables and other non-current and current 
liabilities.
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